
20 

 658:379.8 
. . , 

. .   

     -   
 .  

   « »  «  ». -
      . .  -

    -    . 
.         , 
 ,    . 

        
- .      - . 

  -     . .  
  -   . .   

 -      . -
       ,  

-   .      .  -
   -   . .   

    -   . .  
 : ,  , ,  , 

- , - ,  - , -  
,  ,  ,    -

. 
 

I.B. Koroleva, 
E. S. Skavysh 

ANALYSIS AND PROSPECTS OF DEVELOPMENT  
OF THE MARKET QUEST ROOMS IN IRKUTSK 

 
Eneral interpretation of the terms «entertainment» and «entertainment market» 

is given. The market of entertainments in Russia and Irkutsk is analyzed. The com-
parative characteristic of the most popular shopping and entertainment centers in Ir-
kutsk is resulted. Their rating is allocated on the basis of such criteria as attendance, 
convenience of location, profitability and popularity of the center. 

More details is analysed is the direction of entertainment as a quest room. The 
basic concepts and classification of quest entertainment are given. The market of 
quest rooms in Russia and Irkutsk is analyzed. Are the most popular rooms in Irkutsk. 
The comparative characteristic of quest entertainments of the most successful organ-
izers in Irkutsk on such criteria as number of participants of a quest, quantity of quest 
rooms in Irkutsk and the price for one visit is resulted. The activity of market leaders 
of quest-rooms in Irkutsk is analyzed. Advantages and prospects of development of 
the market of quest rooms in Irkutsk are defined.  
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